SEO Article Template
SEO Article Template
A structured template for writing in-depth, search-optimized articles

Article Details
	Title
	[Working Title — Include Primary Keyword]

	Target Keyword
	[Primary keyword]

	Secondary Keywords (3-5)
	[keyword 1, keyword 2, keyword 3]

	Search Intent
	[Informational / Commercial / Navigational / Transactional]

	Word Count Target
	2,000–3,000

	Author
	[Author name]

	Editor
	[Editor name]

	Publication Date
	[Date]

	Category/Topic
	[Category]



Meta Tags
	SEO Title (55-60 chars)
	[Title tag — include primary keyword]

	Meta Description (150-155 chars)
	[Compelling description with keyword and CTA]

	URL Slug
	[/your-primary-keyword-phrase]



Schema Markup Notes
	Article Type
	[Article / BlogPosting / NewsArticle]

	Author Name
	[Author full name]

	Publisher
	[Organization name]

	Date Published
	[YYYY-MM-DD]

	Date Modified
	[YYYY-MM-DD]




1. H1: [Article Title — Include Primary Keyword]
Your H1 should match or closely align with your SEO title. Include your primary keyword naturally.
2. Lead Paragraph (50–75 words)
Answer the core question immediately. Include your primary keyword in the first sentence. Set expectations for what the reader will learn. Hook the reader with a compelling fact, statistic, or bold statement.
3. Key Takeaways Box
Summarize 4–5 main points from the article. This section is optimized for featured snippet capture.
1. [Key takeaway 1 — most important finding or advice]
1. [Key takeaway 2 — supporting insight]
1. [Key takeaway 3 — practical application]
1. [Key takeaway 4 — data point or expert perspective]
1. [Key takeaway 5 — actionable next step]

4. Table of Contents
Auto-generated from H2 headings. List all major sections below:
1. [Section title 1]
1. [Section title 2]
1. [Section title 3]
1. [Section title 4]
1. [Section title 5]

5. [H2: Background/Context Section]
Set the stage with context, data, and why this topic matters to the reader. Suggested word count: 300–400 words.
Include:
1. Industry context or recent developments
1. Relevant statistics or data points
1. Why this matters now
1. Brief history if relevant

6. [H2: Main Analysis/Deep Dive]
Core content section — this is where you deliver the most value. Suggested word count: 500–700 words.
H3: [Subtopic 1]
Explore the first major aspect of your topic in detail. Use data, examples, and expert insights.
H3: [Subtopic 2]
Explore the second major aspect. Consider using visuals, charts, or comparison tables here.
7. [H2: Practical Application]
How-to steps and actionable advice. Use numbered list format. Suggested word count: 400–500 words.
1. [Step 1 — Clear action with expected outcome]
1. [Step 2 — Build on previous step]
1. [Step 3 — Include tips or warnings]
1. [Step 4 — Measurable checkpoint]
1. [Step 5 — Final action or verification]

8. [H2: Expert Perspective/Data]
Include original data, expert quotes, or research findings to build authority. Suggested word count: 300–400 words.
Consider including:
1. Original research or survey data
1. Expert quotes with attribution
1. Case study results
1. Industry benchmark comparisons

9. [H2: Common Mistakes/Pitfalls]
What to avoid and common misconceptions. Use bullet list format. Suggested word count: 200–300 words.
1. [Mistake 1 — what people do wrong and the correct approach]
1. [Mistake 2 — common misconception and the reality]
1. [Mistake 3 — outdated practice and current best practice]
1. [Mistake 4 — overlooked factor and why it matters]

10. [H2: FAQ]
Include 5 genuine questions your audience asks. Format each as an H3 with a paragraph answer.
H3: [Question 1]?
[Comprehensive answer in 2–3 sentences. Include relevant keywords naturally.]
H3: [Question 2]?
[Comprehensive answer in 2–3 sentences. Include relevant keywords naturally.]
H3: [Question 3]?
[Comprehensive answer in 2–3 sentences. Include relevant keywords naturally.]
H3: [Question 4]?
[Comprehensive answer in 2–3 sentences. Include relevant keywords naturally.]
H3: [Question 5]?
[Comprehensive answer in 2–3 sentences. Include relevant keywords naturally.]
11. Conclusion
Summarize the key points. Reinforce the main message. Include a clear call-to-action. Suggested word count: 100–150 words.
12. Sources/References
1. [Author/Organization. “Title.” Source, Date. URL]
1. [Author/Organization. “Title.” Source, Date. URL]
1. [Author/Organization. “Title.” Source, Date. URL]


Pre-Publish SEO Checklist
Verify every item before publishing:
1. Primary keyword in title/H1
1. Primary keyword in first paragraph
1. Primary keyword in URL slug
1. Secondary keywords distributed across H2 headings
1. 3+ internal links to relevant pages
1. 2+ external links to authority sources
1. All images have descriptive alt text
1. Meta title set (55–60 characters)
1. Meta description set (150–155 characters)
1. Schema markup configured
1. Mobile-friendly formatting verified
1. Reading level appropriate for target audience
1. Key takeaways section completed
1. FAQ section has 5 genuine questions
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