SEO Brief
	Title/Topic
	[Article title or topic]

	Writer
	[Writer name]

	Due Date
	[Date]

	Word Count
	[Target word count]

	Target Keyword
	[Primary keyword]

	Search Intent
	[Informational / Commercial / Navigational / Transactional]

	Content Type
	[Blog post / Landing page / Guide / Comparison]


1. Keyword Information
	Keyword
	Search Volume
	Difficulty
	Current Ranking

	[Primary keyword]
	[Volume]
	[Difficulty]
	[Position or "Not ranking"]


Secondary Keywords
	Keyword
	Search Volume

	[Secondary keyword 1]
	[Volume]

	[Secondary keyword 2]
	[Volume]

	[Secondary keyword 3]
	[Volume]

	[Secondary keyword 4]
	[Volume]

	[Secondary keyword 5]
	[Volume]


2. Target Audience
[Describe the target reader in 2-3 sentences. Include their role, experience level, and what problem they’re trying to solve. Example: Marketing managers at B2B SaaS companies who need to report on SEO performance but lack technical SEO expertise.]
3. Search Intent
1. What the searcher wants: [What they’re trying to achieve or learn]
1. Questions to answer: [List the key questions this content must address]
1. Buyer journey stage: [Awareness / Consideration / Decision]
4. Content Angle
1. What makes this piece unique: [Your unique angle or perspective]
1. Key differentiator: [How this differs from existing top-ranking content]
1. Main takeaway: [The one thing readers should remember]
5. Outline
1. H1: [Article Title with Primary Keyword]
1. H2: [Introduction / Hook] — Set up the problem and why it matters
1. H2: [Section 1 Title] — Cover [specific subtopic]
1. H2: [Section 2 Title] — Cover [specific subtopic]
1. H2: [Section 3 Title] — Cover [specific subtopic]
1. H2: [Section 4 Title] — Include examples or data
1. H2: [Conclusion / Next Steps] — Summarize and include CTA
6. SEO Requirements
1. Keyword in title tag
1. Keyword in H1
1. Keyword in first 100 words
1. 2+ internal links
1. 1+ external links to authoritative sources
1. Images with descriptive alt text
1. Meta description: [Draft your meta description here — keep under 155 characters]
7. Dos and Don’ts
	Do
	Don’t

	Use short paragraphs (2-3 sentences)
	Don’t keyword stuff or force keywords

	Include real examples and data
	Don’t copy competitor content

	Write for the target audience’s level
	Don’t use jargon without explaining it

	Use data and statistics to support claims
	Don’t write filler content to hit word count

	Include a clear call-to-action
	Don’t skip the introduction hook


8. Reference Materials
1. [URL 1 — Competitor article to reference for structure]
1. [URL 2 — Data source or study to cite]
1. [URL 3 — Brand style guide or tone reference]
1. [URL 4 — Internal content to link to]
1. [URL 5 — Additional reference]
9. Submission Notes
1. File format: [Google Doc / Word / Markdown]
1. Submit to: [Email, shared drive, or CMS]
1. Review process: [Editor review → revisions → final approval]
1. Feedback timeline: [Expected turnaround for feedback]
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